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INTRODUCTION 
THIS REPORT ADDRESSES THE BENEFITS AND PRACTICALITIES OF A COORDINATED STRATEGY FOR 
MOTORCARAVAN TOURISM IN THE COASTAL AREAS OF EAST ANGLIA 

The economic benefits of Motorcaravan Tourism are discussed in much greater detail and scope in 
the companion report ‘Strategy for Motorcaravan Tourism in the UK’ (November 2020) 

with which it should be read. See also CAMpRA’s ‘Motorcaravan Users Survey’, November 2020. 
 
The number of motorcaravan* registrations doubled in the UK from 2012 to 2017 with new registrations 
increasing at around 14,000 – 15,000 per year. By mid-2020, there were 357,715 registered motorcaravans, 
including 68,192 in SORN, due to Covid-19. 
 
*  Motorcaravan’ is the term used by DVLA for motorcaravans and campervans – not including ‘Vans with windows’.  Most 
people know them as Motorhomes. 

Since Lockdown 2020, in just 12 weeks, there were 33,170 new registrations, and the new total, Sept 2020, 
is 386,325 which includes 63,830 in SORN, but excludes the thousands of new van conversions, classed as ‘Vans 
with Windows’ by the DVLA – no figures supplied. 
 

European countries have seen similar sales patterns with approaching 2 million motorcaravans now in 
Europe, many keen to visit, but not until the infrastructure they know is in place. 
 

Motorcaravan Tourism is still an untapped tourist income. When they can park and stayover close by to those 
places they have come to see, motorcaravan tourists spend money locally on hospitality and tourism 
businesses. Visitors in hired motorcaravans tend to eat out even more frequently often returning vehicles with 
cooking facilities unused. 
 
Motorcaravanrs are able to travel all year round, including winter when many campsites are closed or when 
the ground is unsuitable; most campervans and motorcaravans have all the mod-cons and latest technology, 
with on-board water and waste tanks, washrooms with showers and toilets, kitchens with fridges, dining tables, 
sofas and beds, central heating, and solar power, allowing them to travel and work on-line with mobile wifi, for 
3-4 days before requiring service points to empty waste and refill. 
 

The Covid 19 pandemic has boosted sales and rentals of motorcaravans as owners see them as safe ‘Isolation 
Pods’, and has hugely inflated the number of British 'Staycationers' during the summer of 2020. It is as if all 
those who used to take coach and cruising holidays have bought a motorcaravan! For many older and more 
vulnerable people their motorcaravan is the only safe and isolated form of transport and accommodation 
available to them. 44% of them are retired; 82% tour all year round; average days away each year is 63 – 
CAMpRA Survey, Nov, 2020. 
 
With restrictions on European travel, activated after Brexit, many motorcaravan owners who spend much 
of the year in Europe are now obliged to spend more time travelling in the UK. Currently, in March 2021, the 
restriction on travel for longer than 90 days in 180, is preventing a high percentage of UK retired owners from 
touring abroad all summer long. Also, if the pound remains at a low value against the Euro, more European 
owners will be tempted to travel in the UK, (but very much on the proviso that UK provides facilities for 
motorcaravans to the same extent as European countries). At present they don’t come because of the lack of 
facilities. See the letter from Europe’s largest motorcaravanners Club, NKC Kampervan Club – available on the 
CAMpRA website. 
 
Failure to develop the necessary infrastructure for motorcaravan tourism in the UK led to many towns, villages 
and tourist hotspots on the coasts around the UK being overwhelmed by 2020’s Staycationers, ;   



accommodated by the UK’s out-dated campsite structure, and its 60 year old legislation. These problems have 
been accumulating, ignored or dismissed by both the authorities and camping organisations for many years. 
 
Britain is decades behind the Europeans on this. An easy solution is possible, by opening up more parking 
spaces, for overnight stays, and creating service points at fuel stations, car-wash sites… Campsites still remain 
closed half the year, and don’t have, or plan to develop, motorcaravan-friendly stopover areas, with access to 
their service points. Providing these facilities is an opportunity for local communities nationwide. 
 

There is now an opportunity, which needs to be grasped urgently, to transform what the short-sighted may 
perceive as a burdensome flood of motorcaravans into the economically valuable tourism sector that it has 
become, not only in Europe, but in as far flung places as New Zealand, Australia, and Canada. But this can only 
be achieved by pursuing welcoming policies that provide: 

• Welcoming and attractive places to visit with suitable parking + attractive routes to tour 

• Safe places to park and stay overnight (esp for solo and disabled occupants) at a reasonable price 

• Basic service facilities for motorcaravans (water and waste disposal), needed once every 3-4 days. 
 

The coastal communities of Norfolk, Suffolk and Essex have an opportunity to tap into the benefits of this 
market. But to do so requires imagination, mutual cooperation, and a joined up strategy. This report proposes 
establishing an East Anglia coastal road-touring route as a framework about which to build a new tourism 
strategy. 
 
A broader perspective would see such a route as one link in a series of national touring routes, with possible 
continuity north to the coastal route in eastern England, and to the Midlands (Peak District), or from Harwich 
port into Cambridge and beyond, to The Cotswolds, Oxford... 
 
CAMpRA’s focus is of course from the point of view of Motorcaravan Tourism, but equally the proposed route 
presents similar opportunities to attract visitors in cars to further boost the local hospitality industry. 
Ordinary tourists in cars staying in holiday accommodation would also follow it. 



 

CURRENT ISSUES 
Norfolk, Suffolk and Essex’s Coastal Areas 

Norfolk, Suffolk and Essex have for some time been enjoying over-tourism with visitor numbers suiting the 
holiday camps with static caravans, camping sites with caravans and tents, second homes in the coastal resort 
towns and surroundings, and hotel accommodation (until Covid-19 arrived), but there is now noticeably no 
strategy at all in place for Motorcaravan Tourism, with the following symptoms evident: 
 

• No infrastructure to cope with parking and servicing needs of motorcaravans. 

• Absence of parking spaces adequate for motorcaravans even to stop, park and visit places. 

• Campsites booked up long before holiday periods. 

• Lack of alternative overnight stay provision to overwhelmed campsites. 

• Concerns over disposal of waste and rubbish; not enough large bins or frequent emptying. 

• An emphasis on parking revenue rather than service provision, and policy of excluding 
motorcaravans from its car parks. 

• Officially sanctioned hostility towards motorcaravan visitors – signage and height barriers. 
• The North Norfolk area is becoming very difficult to park up daytime, in Holt, Fakenham, Cromer, 

Sherringham, Wells-next-the-sea. 

• The east coast’s top tourist town, Great Yarmouth, has no off-road parking provision (only roadside 
spaces offered, which are inadequate in size), to access the town centre market, shops and attractions, 
when most visitors would stay 2-3 nights. And no service points. 

 
In consequence, there are increasing numbers of motorcaravans and campervans desperate for somewhere 
to park up and visit the coastal towns, nature reserves and beaches that they expect to see, especially in peak 
periods. There is an opportunity to attract more visitors away from the most popular tourist places to lesser 
known places; however there are many issues to be addressed: 
 

Negative Factors and Deterrents 
 

• Unwelcoming or hostile to visiting motorcaravans. 

• Proliferation of prohibition signs and barriers. 

• No sign of any Motorcaravan Tourism strategy – lack of parking availability in most towns. 

• No provision for motorcaravan services except in rural camping and caravan sites. 

• Little evidence of co-operation between towns. 

• Predominance of dreary parks of mobile homes and static caravans. 

• Independent campsites moving up-market with permanent caravan sites, ‘glamping’ and huts in pursuit 
of profit, leaving less capacity for touring caravans and motorcaravans. 

• Depression and lack of investment in improving old industrial towns – Fakenham, North Walsham and 
Lowestoft awaiting its new bridge over Lake Lothing. 

• No, or little, town parking for motorcaravans to visit shops and hospitality businesses. 

• Lack of MH size parking spaces in country parks, nature sites, coastal area places. 

• Motorcaravans making do with laybys around tourist hot-spot fringes. 

• Complaints of motorcaravans obstructing views and using residents’ and other visitors’ car-parking. 



 
 

 

Positive Factors, Opportunities And Potential 
 

• Attractive coastlines, walking trails, cycling routes, nature reserves 

• Wide range of visitor attractions and theme parks throughout the region 

• Underdeveloped potential for tourism in villages 

• Coast and hinterland is less densely developed outside towns. 

• Quieter less crowded. 

• Pleasant farm land hinterland, open vistas. 

• More space available to develop new facilities. 

• Possibility of forays to Norfolk Broads, Thetford / Rendlesham Forests, Dedham Vale, Minsmere… 

• Possibility to improve visitor access to Norwich (P&Rs) and other historic locations. 

• Opportunities to adapt car-wash sites, toilet blocks, rural fuel stations new motorcaravans facilities 

• Possibility to create MH parking at several wasteland sites in Great Yarmouth 

• Possibility to open off-road night-time parking places in Gt Yarmouth, Gorleston, Lowestoft and to 
develop Ness Point, with strategically sited service points. 

• Potential upgrade of Cromer parking including motorcaravan parking at Runton Rd 

• Access to regional footpaths and cycle ways 

• Coastal footpath 
• Angles’ Way 
• Wherryman’s Way 
• Potential for a ‘Historic Houses Motor Trail’ 

 

All these, and more, suggest there is potential to attract, interest and cater for touring motorcaravanrs and 
campervanners, and to incorporate parking and service facilities into any number of possible future 
environmental upgrading projects. There is an opportunity to integrate facilities into the existing rural and 
urban structure. 
 
Nevertheless, from experience elsewhere, it is evident one has only to provide places to stay with suitable 
facilities, then social media will ensure that motorcaravanners will come exploring, even to some of the 
most unlikely places. 



TOURISM STRATEGY 
The strategy reports for Rural and Visitor Economy Growth Plans prepared by the LA’s 
across the region all highlight the need for: 
 

• Growing International Visitors 

• A vibrant rural and visitor economy 

• Infrastructure development and investment 

• Attract and disperse visitors 

• Reduce seasonality 

• Converting day to overnight visiting 
 
Welcoming motorcaravans and establishing an East Anglia Coastal Tour route ticks the boxes for so many of 
these objectives, yet there is no mention anywhere in the report of the potential of Motorcaravan Tourism. It 
is overlooked, despite several decades of growth. See the ‘Hawick Welcome Reports, 2019-20’ on 
campra.org.uk which shows how successfully this border town has harnessed Motorcaravan Tourism in 
particular, to benefit its local businesses, as they tour across the border. 
 

THEMED TOURIST ROUTES 
 

The establishment of themed tourist routes is nothing new; it is a well-established way at home and abroad of 
attracting visitors touring by car and motorcaravan, many of whom are also walkers and cyclists. 
 
(As promoted by UK National Tourist Boards with additional RAC recommended routes in italics) 
 

 
It is immediately noticeable how many routes are established and promoted by Visit Scotland compared with 
other areas of the UK, how few are promoted by Visit England, and how few Coastal Tourist Routes have been 
established or actively promoted in England. So there is plenty of scope. 

Scotland 
• Angus Coastal Route 

• Argyll Coastal Route 

• Borders Historic Route 

• Clyde Sea Locs Trail 

• Clyde Valley Tourist Route 

• Deeside Tourist Route 

• Fife Coastal Route 

• Forth Valley Tourist Route 

• Galloway Tourist Route 

• Highland Tourist Route 

• Moray Forth Tourist Route 

• North Coast 500 

• North East 250 

• North and West Highlands Route 

• Perthshire Tourist Route 

• Snowroads Route 

• South West Coastal 300 Route 

 
Northern Ireland 

• Causeway Coastal Route 

Wales 
• The Coastal Way 

• (A proposal is under discussion for North Wales 
360, with consideration of motorcaravan 
parking, overnight parking and service facilities) 

 

RAC Recommended: 
• Wild Wales 

• The Dragons Spine 

 

England 
• Bath and Cotswolds Secret Gardens 

 

RAC Recommended: 
• Cotswold Road Trip 

• Norfolk Coast 

• Atlantic Highway, South West England 

• Land of the Lakes (not the coastal area) 

• Best of the Moors 

• Peaks and Passes 



Scotland has recently been increasingly active in establishing motorcaravan parking, Aires and facilities for 
touring motorcaravans outside campsites, especially the Highland and Fyfe Councils. Whereas in most of 
England, Wales and Northern Ireland, with just a few more enlightened exceptions (listed in Appendix 1). 
 

SOME EXAMPLES OF SUCCESSFUL UK ‘MOTORCARAVANS ARE WELCOME’ 
SCHEMES… 
 

Helmsley Yorkshire Hawick, Borders, Scotland 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
However, too many Local Authorities are still trying to find ways to ban motorcaravans without making 
alternative provisions, and no thought to harnessing their spending power – over £860 Million (Survey for 



2019 behaviour) when they can stopover and spend locally. The potential is colossal should a provision of aires 
be made now ready for 2021 and beyond. 
 
Scotland provides a salutary lesson as to why a joined up strategy is needed involving consultation with 
stakeholders and motorcaravan user groups. The North Coast 500 was vigorously promoted by Tourism 
Scotland, thinking in terms of benefits to the pub and hotel industry, with no thought being given to the 
infrastructure necessary to cater for motorcaravans and tent campers. Residents of the small vulnerable 
communities regarded what happened in the Staycation of 2020 as disastrous chaos when thousands of 
campers and motorcaravans turned up with nowhere to stay and no facilities for disposal of waste and refuse. 
 

Motorcaravanners had been warning of the growing need for infrastructure for years but they were largely 
ignored. The initial knee jerk reaction of prohibitions and barriers proved generally futile simply intensifying 
moving the problem around; in consequence calmer heads in community and local councils are now setting 
about creating a proper infrastructure. 
 
What an even more disappointing contrast this all makes with the situation in Europe. 
 

European Tourist Routes 
 

Many European countries have long established tourist routes, enthusiastically promoted by national and 
regional tourism organisations. Their popularity and resounding economic success have been boosted 
enormously by attracting great numbers of touring motorcaravans. In parallel with developing the tourist 
routes a network of facilities (Aires, Wohnmobilstellplatz, Sostas) for parking, overnight stay and service has 
been established for motorcaravans along these routes. Money pours into local economies, not just from 
direct revenue from the parking facilities, but also collateral spending in local shops, garages, attractions and 
hospitality venues, estimated to average €55 per day per motorcaravan. 
 
In Germany the ‘Romantic Road’ was created after the war to boost tourism in southern Germany. See their 
website www.romanticroadgermany.com There is another one along the Alps, and it’s even older than the 
above. It’s called The ‘Alpine Road’ - www.germansights.com/aroad/ 

 
What Exactly Is An Aire? 

An ‘Aire’ – the term is from the French ‘Aire de Stationnement et Service de Camping-car’ - is simply an 
authorised off-road location for short-term overnight parking of self-contained motorcaravans, where camping 
behaviour, including placing anything outside (chairs, tables, barbeques, awnings etc.) is not permitted. 
Sleeping is not regarded as camping outside the UK. 
 

Self-contained vehicles must have integral toilets, washing and cooking facilities, and on-board storage for 
wastewater (grey-water), toilet waste (black-water) and rubbish. All domestic activities, including cooking must 
be capable of being carried out inside. A Motorcaravan Service Point includes supply of water, disposal of grey 
and black wastewater and bins; they may be located at Aires or other suitable locations with road access where 
the necessary utilities are available. 
 
With an aire as a destination, motorcaravanners on tour tend to head directly there on arrival at their 
destination, use the services, park up, then explore on foot or bicycle, stay a day or two (if enough to do), seeing 
the sights, enjoying a meal out/takeaway, and then move on. Campsites are badly suited for this purpose, often 
remote from the places on the tour list, with demands for pre-booking and minimum lengths of stay, whilst 
asking a high price for superfluous space and facilities. Most camping sites continue to close for 6 months 
whilst motorcaravanners still tour, without letting them use the Service Points inside. 

http://www.romanticroadgermany.com/
http://www.germansights.com/aroad/


It should be clearly noted that ‘Aires do not compete with campsites’; they cater for a different market; 
caravanners and tent campers who go on holiday for a week or two with a car to explore the area. Many 
motorcaravanners will still use campsites, but out of choice, at the end of a stage of touring or to set up camp 
at a predetermined destination, not from coercion resulting from absence of other options. Campsites are 
popular with families with young children and pets; and many motorcaravanners will use them intermittently 
for the wider range of services they offer. 
 
Campsites could benefit from increasing motorcaravan traffic if they would provide short-stay Aire-type 
spaces, as do many of their continental counterparts, and allow paid use of their Motorcaravan Service Points 
by non-resident and non-club visitors. It would be inappropriate for LAs to obstruct provision of Aires on the 
grounds of competition with campsites, as this would be counter to their guidance from the Competition and 
Markets Authority. 
 

The distinction between Aires and campsites is elaborated in our ‘Strategy for Motorcaravan Tourism in the 
UK’ plan. Examples of Aires, practical details, and case studies are included in the report, and on CAMpRA’s 
website www.campra.org.uk 
 
The report gives further recommendations on suitable locations for Aires and Service Points; and on the 
website also can be found the ‘Business Hub’, where councils and private landowners can find a variety of 
resources about motorcaravans and their use, and useful information about the setting up of Aires. 
 

  

http://www.campra.org.uk/


WHO WILL PROVIDE AIRES &  SERVICE 
POINTS? 
In Europe the main providers are: 
 

• Local Authorities (most numerous). 

• Community Councils and Trusts. 

• Hotels, cafes and bars. 

• Leisure Centres, swimming pools and spas. 

• Sports Clubs and Garden Centres 

• Farms, Vineyards. 

• Visitor Attractions and Nature Reserves. 

• National Parks. Forests 

• Marinas and Harbours 

• Heritage Centres, Castles. 

• Water utilities (at reservoirs) 

• Campsites: Separate short-stay aire 

 

In the UK, and particularly in East Anglia, there is no reason why all or any of the above cannot be possible 
providers of dedicated parking areas - aires. Service Points can also be created at fuel stations, car-wash sites, 
supermarkets… All can benefit from both the direct revenue from charges for motorcaravan parking and use 
of services, and / or from indirect spending. Provision of these services in the numerous rural villages would 
aid business recovery and development when local shops and post offices are disappearing, particularly post 
‘Covid Closure’. 
 
Local Authorities, who already provide authorised motorcaravan overnight parking either in existing car 
parks, designated spaces in car parks or Aires (some of which also include a Motorcaravan Service Point) are 
listed in Appendix 1 (at the end): There are none in East Anglia. 
 
Many pubs already welcome motorcaravans advertising to them through social media, or via the Britstops 
membership scheme. This additional income is a bonus for rural pubs with patron numbers restricted since the 
drink-drive ban cut numbers, as this category of visitor comes with their own nighttime accommodation. And 
during Lockdown when Covid Closure has prevented pubs from serving their usual patrons inside, many pubs 
were able to deliver food and drink to customers staying within their motorcaravans, parked safely on the 
premises - ‘Sleeping Out, To Help Out’. 
 

In Scotland, numerous Scottish Community Trusts and Councils are already in the process of installing, or have 
already installed Aires and Service Points, funded variously by LAs, Scottish Government Grant schemes, or by 
Crowdfunding. Members of the motorcaravan community recently gave generously to help fund new 
sanitary facilities at Arisaig in the Western Highlands, where a new Aire and motorcaravan service facilities 
are now proposed. 
 
Forestry and Land Scotland have trialled, and now extended a ‘Stay the Night’ scheme for motorcaravans in 
many of their forestry car parks. National Trust is also looking at the potential on some of their sites. 



ESTABLISHING THE TOURIST ROUTE 
To develop a branded tourist route and associated network of facilities from scratch is a collaborative 
undertaking requiring clear definition of: 
 

• The lead 

• Stakeholders 

• Communication decision making strategy 

• Consultation process 

• Funding strategy 

• Implementation 

• Promotion. 
 

This report can only sketch a mere outline of such matters, and indeed given the parties involved can rely on 
the competence of such organisations to establish the necessary procedures far better for themselves… once 
they have been inspired to do so. 
 

THE LEAD 

The Lead would be the stakeholder amongst those below who has the widest remit for developing tourism in 
East Anglia – Visit East Of England, which would suggest an initial discussion amongst those regional tourist 
groups to determine which organization is best placed to take a lead and coordinating role, and the process 
to appoint a website publisher to develop the website, and smartphone and tablet screen-suitable images, 
that can be downloaded for use when driving along the route or to it. 
 

STAKEHOLDERS 

Those most likely to have an active role in planning, implementing and promoting such a proposal would 
include: 
 
Tourist Organisations: 

• Visit East Of England 
• Visit Norfolk 
• Visit Suffolk 
• Norfolk+SuffolkTourist Attractions 
• Ipswich Central 
• The Suffolk Coast 

• Greater Yarmouth Tourism & Business 
Improvement Area 

• Visit North Norfolk 
• Bury St Edmunds and beyond 
• All About Ipswich 

• Visit Norwich 

• Visit The Broads 

• Visit West Norfolk 

• Discover Newmarket 
 
 
 
 
 
 
 
 
 

Local and County Authorities: 

• Norfolk County Council 

• Suffolk County Council 

• Ipswich Borough Council 

• Norwich City Council 

• Breckland 

• Great Yarmouth Borough Council 

• Borough Council of King’s Lynn & West Norfolk 

• North Norfolk District Council 

• South Norfolk Council 
• Broadland District Council 
• Babergh South Suffolk - Mid-Suffolk District 

Councils 
• East Suffolk Council 
• Wet Suffolk (Forest Heath & Bury St 

Edmunds Councils 
 



 

 
 
 

Contributory Stakeholders Would Include: 
 

• Community Associations – farming and AONB 

• Norfolk Coast Partnership - www.norfolkcoastaonb.org.uk/ 

• Norfolk Wildlife Trust 

• Suffolk Wildlife trust 

• Norfolk Broad National Park 

• Nature Reserves - RSPB 

• National Trust 

• Historic Houses 

• Other landowners and major estates 

 
Other Stakeholders With A Consulting Role Could Include: 
 

• Relevant Police Authorities 

• Representatives of motorcaravan users, CAMpRA 

• Representatives of motorcaravan professional bodies (Hire companies) 

• Visit England… 
 

Beyond the prime stakeholders above the scheme would need active promotion to those other parties 
identified in a previous section as potential providers of Aires. To encourage their participation, and give advice 
regarding the direct and indirect benefits of providing Aires and service points, the formalities and practicalities 
of implementing them. 

http://www.norfolkcoastaonb.org.uk/


Communications Strategy 
 

Because there are a considerable number of potential stakeholders it would be important at an early stage to 
establish a formal communications and decision making framework, to assign roles and areas of responsibility, 
and to determine who receives which communications, and who must be involved in which consultations. We 
anticipate the primary stakeholders already involved in local tourism have avenues of communication in place 
without the need to labour the subject here. 
 

Consultation 
 

A formal consultation process will need to be developed to involve the various stakeholders. But given the 
nature of the primary stakeholders involved, as with communications, we feel we would be ‘teaching 
grandmothers to suck eggs’ if we tried to elaborate a strategy in this brief document. What is important 
however, is to highlight those relevant participants who are too frequently left out of such discussions usually 
with sub-optimal consequences for all parties. 
 

Consultation with motorcaravan user groups such as CAMpRA (Campaign for Real Aires) and professional 
groups representing Motorcaravan Hire Companies would be important to ensure that everybody buys into 
the scheme, and all requirements and behaviours are properly understood. In too many instances people, even 
from a tourism background, who have little or no knowledge of motorcaravan travel patterns, make 
uninformed or mis-judged decisions effecting motorcaravan users with unforeseen or undesirable 
consequences. 
 
CAMpRA is aware of motorcaravan hire companies expressing concern at the increasing limitation during the 
holiday periods on the availability of places for their clients to stay, especially recently as campsites become 
fully booked all summer and there is a continuing crack-down on informal off-grid overnight stay. It is also a 
concern that many hirers are new-comers with little or no prior knowledge of motorcaravan travel, and who 
are not adequately educated about the ‘Leave no Trace’ etiquette shared by regular motorcaravanners, or 
about handling larger vehicles on small rural roads. Consultation is thus a two way process. 
 

Importantly Local and County Authorities would need to support the scheme to smoothly overcome town 
planning and other obstacles, especially with regard to the provision of Aires and service installations by 
private landowners and businesses. 
 

Local police authorities would need to be consulted on enforcement and traffic issues. 
 

FUNDING AND COSTS 

The infrastructure itself required to support a motorcaravan touring network is generally very modest 
compared with other tourism modes. It is also spread amongst a wide number of stakeholders, and private 
concerns on whose land Aires are provided, and would be largely self-funding by those entities. 
 

Permitting and charging motorcaravans to stay overnight in existing public car-parks involves little more than 
altering signs and charging mechanisms, and possibly removing barriers. Regarding the designation of a 
specific motorcaravan area some rearrangement of white lines may be needed - again a modest expense. In 
some cases TROs may need to be amended, thus an administrative cost. 
 
Some costs will be associated with provision of signage for the coastal touring route; the extent of these would 
have to be assessed by the County and Local Authorities responsible for road signage, and hopefully phased 
within annual budgets. 



We would anticipate the administrative costs of discussing, refining and developing the strategy could 
reasonably be absorbed within the normal business and operating budgets of the authorities and organisations 
involved. 
 
Hopefully some funding can be made available from the governments ‘MyTown’ initiative for environmental 
improvements in Great Yarmouth, Lowestoft and Ipswich, and incorporate motorcaravan overnight parking 
and service points within them to attract motorcaravan visitors and support the East Anglia Coastal Tourist 
Route. 
 
 

 

By simply permitting motorcaravans to stay overnight in their car-parks pubs, sports and other clubs, and 
community associations can easily generate revenue at negligible cost. Some Community Councils, such as 
Arisaig in Scotland have successfully raised money for facilities through Crowdfunding, to which the 
motorcaravan community has donated generously. Via CAMpRA’s association with the Motor Caravanners’ 
Club, who hold an Exemption Certificate, assistance can be given to private landowners interested in setting 
up a certified Aire. 
 



An indication of the scale of revenue that Aires may generate is indicated in the Document illustrated 
below, for different occupancy rates, sizes of Aire and levels of services provided:- 
 



The cost of installing Motorcaravan Service Points is more substantial, but can be done simply with some DIY 
in certain privately owned situations. It is crucial that a basic network of water/waste services is set up at the 
outset to avoid the untoward environmental consequences as suffered by the north coast of Scotland in the 
wake of establishing the NC500 Route; its popularity brought large numbers of motorcaravanners all year 
round, when campsites were closed, leaving them without the essential services required for touring. Since 
motorcaravans are mobile, and are limited in Aires to 24-28 hours stay, motorcaravan service points need not 
be provided in every aire; they may be located elsewhere (Norway and New Zealand have them at garages). 
Car-wash businesses would be ideal and a benefit to them too. 
 

 

The East Anglia Coast route is about 120 miles in length, so a starting network of about a dozen should suffice, 
with more added later in between as need demands. It is reasonable to suppose that the larger Aires, and more 
suitably located for utilities and maintenance, would be located in the larger towns such as King’s Lynn, 
Hunstanton, Cromer, North Walsham, Wroxham/Hoveton, Great Yarmouth, Norwich, Beccles, Lowestoft, 
Ipswich and Colchester. In the event that existing campsites are persuaded to participate, by providing all-year 
short-stay overnight parking with paid access to a service facility for non-residents and non-members (as many 
in Europe do), then the immediate pressure for new installations may be reduced. 
 

PROMOTION 

Promotional material aimed at UK and international motorcaravans and others needs to be readily available 
on the ‘Discover England’, Local and County Council, and National Park websites. The costs of such material may 
reasonably be included within annual budgets of these organisations. Information on the locations of any new 
Aires or service facilities would almost immediately be spread through the social networks used by 
motorcaravan owners in UK and Europe, at no cost. 



AN OVERVIEW OF THE ROUTE 
This overview follows the route from King’s Lynn to Colchester, via The North Norfolk Coast, Norwich, the 
Norfolk Broads, the Suffolk coast and Ipswich. Its purpose is only to suggest opportunities along the way for 
Places to Visit and Things To Do, and those hospitality businesses and visitor attractions which might well be 
of interest to tourists who may not have spotted these places before their arrival in the area. 
 

It could be used to highlight existing car-parks with capacity and suitable location to include overnight 
parking; also clubs, pubs, hotels, community facilities, businesses, visitor attractions and other places that may 
benefit from accommodating motorcaravans. 
 
It doesn’t include club and independent campsites, pub stopovers and other places to stop as they are best 
found on the existing sites websites and apps (SearchForSites, Park4Night and CamperContact) that are 
updated daily. None of these venues have been contacted, and whether they have an interest or not in 
participating is entirely unknown at this stage and would be subject to more detailed enquiry in due course. 
 

The locations currently shown are all on the route or nearby. Plenty of others would probably emerge when 
more detailed study gets underway, and more so if the project becomes a reality. And all modifications can 
easily be updated on the ‘East Anglia Coastal Tour Route’ website. 
 
To get a basic version of the website up and running, the establishment of the first motorcaravan-welcome 
parking areas, new Aires and Motorcaravan Service Points in the larger towns would be a good start. 
 

Particular attention is drawn to the major towns - Colchester, Ipswich, Lowestoft, Great Yarmouth, Norwich, 
Cromer Hunstanton and King’s Lynn, because of their size, attraction, and location for access from tourist 
routes, and from the passage of traffic on the A12, A120 (Braintree), A14, A143 (Diss), A11 (Thetford), A47, 
A10, and A17, from the Midlands and London directions, there would be considerable demand for a large aire 
or a couple of smaller aires, and a Service Point; as indeed is normal in any city in Europe. 
 
Plus, there could, in the future, be huge benefits for an aire at Harwich for ferry traffic bringing in foreign 
motorcaravanners, and near the Outer Harbour at Great Yarmouth where there may be a possibility to 
reawaken plans for another ferry route in view of its new access bridge, and better prosperity from its off- 
shore power industry. 

 

  



THE MAPS 
At this early stage the East Anglia Coastal Tour route maps are shown in ‘rough form’, intended for CAMpRA 
members to use to show to prospect aire owners in order to indicate the potential quality of visits they could 
expect to their premises, and to show to local authorities the need to have motorcaravan parking and overnight 
facilities in the main towns close to visitor attractions and other landmarks they come to see. 
 

Each map, on the following pages, is designed to be viewed on a tablet or smartphone screen as the user 
tours the route, as well as on a website. It simply shows a choice of tour roads with places to see and things to 
do along it or nearby. It designed for the specific needs of motorcaravan tourers, showing only places deemed 
interesting by tourist bodies, and useful for a variety of tastes, eg cuisine, historic properties, nature, broads 
and beaches… 
 
The Maps will have a much smarter professional appearance when officially launched - much more 
sophisticated! With printed numbers, not free drawing! They will all need to be redrawn if Google does not allow 
use of their maps without a fee. 
 
 

SearchForSites, Park4Night and CamperContact are the main guides for finding stopover places in Europe, 
and they regularly update their apps and websites for finding daytime and overnight stops at campsites, pubs, 
car parks, etc. These are the best places for the tourers to find day time parking and night time refuge. We do 
not need to complicate things by adding stops to our maps. As we progress and create aires they can be added 
to those search site websites and apps. 
 

East Anglia Coastal Tour - Website and Tour Guide Publication 

This is a commercial opportunity for a specialist contract publisher. Whoever operates the website would 
probably take advertising from local businesses interested in a higher profile, for a bigger space to attract 
attention, whilst all should have a comprehensive free listing for the benefit of the users/motorcaravanrs 
using it. Ideally the publisher, appointed by the different authorities along the route, would take this on, with 
the advertising revenue being their funding. And of course, the publisher could also make printed copies of 
the ‘East Anglia Coastal Tour Guide’ that could be distributed in high profile places along the route, as well 
as at other places on the way across our counties.



ROUTE MAPS - KING’S LYNN IN NORFOLK TO COLCHESTER IN ESSEX 

Map A – West Norfolk 
 

NOTE: These map shapes are designed to fit 
on to the smartphone screens and tablets of 
users so they can be seen as they tour the 
route. The following info is not complete! 

 

START/FINISH – King’s Lynn 

Kings Lynn (1) - Austin Fields Coach Park PE30 

1PH Tuesday Marketplace, museum, shops, 

riverside 

Castle Rising (2) – (EH) Visit castle, CP Lynn Rd 
PE31 6AH 

Sandringham Estate (3) – PE35 6EN Visit 
grounds, church, club camp sites 

 

Diversion 
Castle Acre – PE32 2XD (EH) Historic site, 

walks Whitwell & Reepham railway NR10 

4GA Oxburgh Hall – NT Gardens and house 

 

Coastal Route 
Thaxters Garden Centre – PE31 6NA Café 
and store 

Heacham – beach 

Norfolk Lavender (4) – 01485 570384 Lynn 

Rd, Heacham PE31 7JE Tour of factory and 

grounds RSPB Snettisham – 

Hunstanton (5) – Beach, shops, 
theatre, restaurants and pubs 

Thornham Old Harbour (6) –PE36 6NL Walks 

RSPB Titchwell Marsh – PE31 8BB Walks, bird-watching 



Map B – North Norfolk 
 

 

Inland Route 
Houghton Hall & Gardens (5) – PE31 6TY Historic House, Grounds and Interior. 

Fakenham – Racecourse NR21 7NY (6) Shops, stores, pubs… 

Pensthorpe Natural Park (7) – NR21 0LN lakes, wildlife reserve 

Basilica of Our Lady (8) – Houghton St Giles – RC shrine 

Little Walsingham (9) – The Shrine of Our Lady of Walsingham NR22 6EE Religious shop, church 

Thursford Museum – winter spectacular 

Baconsthorpe Castle - EH Ruins 

Wighton – The Carpenters Arms PH Dine out 

Hindringham Hall (10) –NR21 0QA Historic House, Moat, Gardens 

Holt Country Park - 

Holt (11) – Sherringham to Holt railway, shops, galleries, pubs, restaurants 

Gressenhall Rural Life Museum - 
 

Coastal Route 
Brancaster Activity Centre (NT) – Harbour Way, PE31 8BW Walks, trail 

The Burnhams – Overy, Thorpe (1) (Nelson’s birthplace), Market (Hoste Arms) (2), Deepdale. 

Holkham Hall (13) – NR23 1AB Grounds and Interior visit, café, lake, deer 

Holkham Beach (12) – Victoria Hotel/Pub – walks, swim 

Wells-Next -The-Sea (3) –The beach, miniature railway, Whinhill Norfolk Cider, shops, pubs, restaurants 

The Wells and Walsingham Light Railway – NR23 1QB Train ride 

Morston –NR25 7BH Boat trip: Beans Seal Trips 

Blakeney (4) – Harbour walks, seal trips, shops, 

pubs Wiveton – Bell PH, Cley Spy, Shell Museum, 

café 

Cley next the sea – marshes visitor centre (NWT) Walks, bird-watching 

Salthouses – Cookies Crab Shop, café, pub. NR25 7AJ 



Map C – North East Norfolk 

 
 

Coastal route 
Kelling – station, Heath walks, campsite 

Letheringsett Water Mill – flour, NR25 7YD Visit historic mill, shop 

North Norfolk Railway – Holt to Sheringham. Return train ride and visit Holt’s shops, pubs.. 

 

Inland Route 
Holt to Sheringham 
 

Routes converge 
Sheringham (3) – town shops, beach, Park (NT). Visit shops, beach, pubs, restaurants 

Felbrigg Hall (4) – (NT) Interior visit, grounds walks 

Cromer (5) – pier, theatre, beach, shops, highest point in Norfolk 

 

Inland Route 
Blickling Hall (8) – (NT) Visit grounds and interior, lake, pub 

Aylsham – Shops, Bure Valley Railway to Wroxham (combined riverboat tour) return 

Buxton – Mill, river, canoe hire NR10 5JE 

 
Western Route 
North Walsham (6) – Motorcycle Museum NR28 9JP 

Stalham (7) – Museum of the Broads, boat hire. 

 

Coastal Route 
Overstrand, Mundesley, Bacton (gas terminal) (9). Coastal villages: Stalham (7) – Happisburgh (lighthouse) 



Map D – Norwich & The Norfolk Broads 

 
 
Coastal Route 
Horsey - Poppylands Café – NR29 4EQ 

Horsey Mill NT – mere, Nelson PH, walks to beach to see seals 

Hickling (3) – NWT reserve, Staithe, Pleasureboat Inn 

Potter Heigham (9) – Bridge, Latham’s, boat hire, walks 

Ludham – Womack Water, Hunters Yard, a Broads waterway. 

Ormesby St Michael – trail to a hide by broad, The Boathouse PH/restaurant 

Thrigby Hall (4) – Zoo. Visit tigers, tree houses and hot house 
 

Western route 
Coltishall (2) – riverside pubs and common 

Wroxham Barns – shops, crafts, pet farm, cafe 

Wroxham (7) – Boat tours, Roy’s, Barton House 

Railway, Horning - Bewilderwood, Neatishead Radar 

Museum 

Norwich (1) – Norman Castle, 2 Cathedrals, Market, Lanes, Malls, 

Woodbastwick – Fur & Feather PH and brewery, Woodeforde’s. 

Ranworth – ‘Cathedral of the Broads’, Floating Nature Centre (NWT), Staithe, The Malsters, 

Blofield – Norwich Camping & Leisure Store NR13 4LQ 

Reedham – waterfront, Humpty Dumpty brewery, Pettits Animal Park, chain ferry 

 

Routes converge 
Great Yarmouth (5) – Golden Mile, Hippodrome Circus, Pier theatre, Regent Rd, races, dogs, market 

Gorleston-on-sea (6) – Beach, Pier, riverside, Yacht pond, 

Burgh Castle (10) – EH Ruins of roman fort , boardwalks 

 
Inland Route 
To Beccles and Bungay on the river Waveney 



Map E – East Suffolk 
Coastal Route 
Lowestoft – beach, promenade, port 

Somerleyton Hall (1) – NR32 5QQ, Dukes Head 
PH NR32 5QR. Visit interior and gardens 

Oulton Broad – Waterside park, boat 
trip/hire, lock, waterside pubs 

Pleasurewood Hills – entertainment attraction 
for kids, Tesco 

Lowestoft (2) – Ness Point, beach, harbour, 
shops, cafes, pubs, restaurants 

Southwold (6) – Adnams Brewery, pier, beach, 
lighthouse, shops, pubs, riverside fish stalls, 
heath walks to Walberswick 
 

Inland Route 
Beccles (3) – Broads boat hire, shops, stores 

Bungay (4) – Castle, antique shops, pubs, 

staithe Halesworth (5) – historic town, shops, 

stores 

 

Routes converge 
Walberswick – crabbing, walks to … 

Dunwich (7) – town disappeared under the 
sea, fish n chips, coast path 

Minsmere – RSPB nature reserve, Sizewell 
nuclear power station, country pub 

Thorpeness – lake and beach, ‘House in 
the Clouds’, restaurants, cafes 

Aldeburgh (8) – art galleries, shops, restaurants, beach 

Framlingham (9) – Castle, historic town, pubs, restaurants 
 

Map F – South East Suffolk & North East Essex 
Snape – Maltings 

Orford (1) – Castle (EH), boat trip, 
Butley Oyster PH and microbrewery. 

Rendlesham Forest - 
walks 

Woodbridge (3) – Tide Mill, 
Sutton Hoo (NT) (2), Nottcutts 
GC aire? 

Bawdsey – foot ferry to 

Felixstowe Ferry 

Felixstowe (4) – beach 
restaurants + Ferry (foot 
passengers) 

Landguard Fort (EH) – 

beside container dock 

Ipswich (6) – theatre, 
harbour zone, 

Pin Mill (9) – riverside barges, walks, pub 

Jimmy’s Farm & Wildlife Park – IP9… 



Dedham Vale (7) – CO7 6DH, river Stour, 

Flatford Mill NT, craft shops 

 

Diversion 
Lavenham – Guildhall NT 

Melford Hall NT - 

 
Colchester (8) – Roman town of ‘Camulodenum’, Highwoods Country Park CO4 5JR, Beth Chatto’s Plants & 
Gardens, 

 

Diversion to the Coast To 

Frinton-on-sea - Clacton-

on-sea - pier 

Mersea Island - 

 

START/FINISH AT COLCHESTER, IN ESSEX 
 

Park & Ride – stopover opportunities to keep the city centres free of traffic 

 
Provisions of ‘Park and Ride’ Aires with shuttle-bus connections at Norwich and Ipswich would enable visitors 
to visit these places without taking their motorcaravans and adding to the congestion of the car parks. Their 
presence overnight at these places would help support local businesses if last bus times are late enough. 

 

 

Businesses On Route With Opportunities For Involvement 

Norfolk Lavender ; Heacham Manor Golf Club ; Great Massingham Tennis Club ; Wells Town FC ; 
Sherringham FC / Splash Leisure Centre ; Priory Maze Café ; Cromer Sports Centre ; Cley Spy/Bayfield 
Estates ; Roys Of Wroxham (railway coach pk) ; Wroxham Barns ; Thrigby Hall ; BeWilderwood ; NWT 
Hickling CP ; Pleasure Beach ; Snape Maltings ; Wolverstone Marina ; Jimmy’s Farm ; Flatford Mill  
 

 
 
 



 

Town Targets for Dedicated Motorcaravan Parking Spaces 
 

Austin Fields Coach Park, King’s Lynn; The Esplanade, Sheringham; Meadow CP, Cromer; Beach CP, 
Mundesley; Clink Rd CP, Sea Palling; Caister Beach CP, Caister; Lime Kiln Walk Plot, GT; Pier CP, Gorleston; 
Carrow Rd CP, Gilders Way CP, Norwich; North Beach CP, Gas Works Rd, Hamilton Road Plot, Lowestoft; 
Harbour Quay East CP, Southwold Pier CP, Southwold; Dunwich Beach CP, Sdunwich; Orford Quay CP, 
Orford; Thorpe Rd CP, Thorpeness; Flexistowe Ferry Sailing Club CP; Landguard Fort CP, Port of 
Felixtowe; Duke Orwell Quayt CP, Ipswich; Highwoods Country Park, Colchester 

  



TWINNING ASSOCIATIONS 

NORWICH 
Koblenz (Germany), Rouen (France) and Novi Sad (Serbia) 
 
Both Koblenz and Rouen have beautifully welcoming Motorcaravan Aires, located in attractive surroundings, 
within easy walking distance of the town centre. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
King’s Lynn twinned town = Emmerich am Rhein (Germany) – 2 stellplatz (1 with services) 

Sheringham = Muzillac (France) - 1 aire with services 

Swaffham = Valence-en-Poitou (France) – 1 aire with services, Hemmoor (Germany) – 1 stellplatz with 
services 

Thetford = Hurth (Germany), Nissewaard (Netherlands), Les Ulis (France), Skawina (Poland) - XXX 

Great Yarmouth = Rambouillet (France) - X 

Lowestoft = Plaisir (France) - X 

Ipswich = Arras (France) – 2 aires (1 with services) 

Felixstowe = Salzwedel (Germany) – 1 campsite 

Colchester = Avignon (France) – 2 aires (1 with services), Imola (Italy) – 2 sostas (1 with services), Wetzlar 
(Germany) - 2 stellplaz (both with services) 



APPENDIX 1 

 
Local Authorities with permitted motorcaravan overnight parking 
Advice is offered by Parking Management at Canterbury and Hawick 
 

 
 
 

 

 


