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Local Authorities and Competition 
Aires, campsites and caravan parks

CAMpRA are frequently informed by councils that overnight parking by motorhomes in their car-

parks has been either prohibited, or prices have been increased to avoid competition with 

established caravan parks or campsites.  

Local Authorities and fair market competition are covered by guidance from the Competition and 

Markets Authority.  

• Local Authorities and Competition 2017.  

• Competition Impact assessment, parts 1 & 2, 2015.  

Local Authorities may affect local competition in a number of ways:  

• As purchasers  

• As suppliers  

• As regulators  

• As market shapers  

In all of these roles (outlined in some detail in the above documents) Local Authorities need to 

assess how policies or measures they propose will affect local markets:  

• Will the measure directly or indirectly limit the number or range of suppliers?  

• Will the measure limit the ability of suppliers to compete?  

• Will the measure limit suppliers’ incentives to compete vigorously?  

• Will the measure limit the choices and information available to consumers?  

Applying the above principals, conclusions could be derived concerning the provision of overnight 

parking and service facilities (Aires) for self-contained motor caravans: either by LAs themselves as 

providers, or by private businesses. 

LAs accept they may not reject planning permission on grounds of competition with an established 

business. Nor should LAs condone rigging of markets, harm or impede competition in markets to 

the detriment of consumers or new providers. 

Impeding the provision of Aires on the grounds of potential competition with campsites would 

harm the interests of consumers owning self-contained touring motorhomes. Such anti-competitive 

manipulation would coerce consumers to procure services of a standard they neither need nor 

want. There may be other valid reasons not to provide or to oppose specific proposals; but 

competition is not one of them. 

Where LAs provide services, they are recommended to consider their effect on local comparable 

businesses. For example: If an LA were to use public funding to subsidise operation of its own four-

star campsite with all the same facilities as comparable private sites, it would be unfair to 

undermine those businesses.  
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Basic overnight parking does not compete with caravan parks or campsites. It is a totally different 

market and business model catering for the needs of a different category of consumer. It is not 

comparable with a campsite or caravan park.  

A touring self-contained motor caravan that has full on-board facilities needs only a parking place, 

and access to water and waste services once every 3-6 days. The price of which should reflect the 

level of provision.   

The owners of caravan sites and the major camping and caravanning clubs have repeatedly rejected 

appeals by motor caravanners to provide basic parking and pay-on-demand services. That is the 

provider’s choice. The increasing pattern of caravan and holiday parks installing glamping pods, 

static caravans, tepees etc. continually eroding touring capacity shows which way they see their 

market going; further and further from the basic level required by self-contained touring motor 

caravans.  

Caravan and campsite operators therefore have no entitlement to object to the existence of a 

different market or standard of provision that they refuse to provide themselves. If council Aires 

competed with private businesses operating basic motor caravan overnight parking then it would 

be a different matter. 

Councils do not preclude the existence of B&Bs because they undermine 4-star hotels. Budget 

airlines are not banned because they compete with more up-market airlines. There is no valid 

reason why owners of motor caravans seeking basic and more appropriate facilities should be 

singled out for more prejudicial treatment. 

The market choice should rest with the consumer not the provider.  


